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PREFACE

This book is aimed toward accomplishing two objectives.
(1) To describe the research; (2) to understand and
implementation criteria. These objectives will have been
accomplished if readers gain an understanding of the
research and its functions.

The main perspective is to -

Understand the concept of research and their types.

Understand the practical application of various
research techniques.

Understand the importance of scaling &
measurement techniques and sampling techniques

Understand the importance of coding, editing,
tabulation and analysis in doing research.

Understanding and applying the concept of statistical
analysis which includes various parametric test and non
parametric test and ANOVA technique and understand
technique of report writing.

Dr. Mukesh Singh Tomar
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