
 

 

RESEARCH METHODOLOGY  
IN  

SOCIAL SCIENCE RESEARCH 

 

 

 

Dr. SANJEEB KUMAR DEY 
Assistant Professor, Department of Commerce 

Ravenshaw University, Cuttak, Odisha, INDIA. 

  



RESEARCH METHODOLOGY IN SOCIAL SCIENCE 
RESEARCH 

Copyright ©  : Dr. Sanjeeb Kumar Dey 
Publishing Rights  : VSRD Academic Publishing 
      A Division of Visual Soft India Pvt. Ltd. 

 

ISBN-13: 978-93-86258-34-2 
FIRST EDITION, APRIL 2017, INDIA 

 
 

Typeset, Printed & Published by: 
VSRD Academic Publishing  
(A Division of Visual Soft India Pvt. Ltd.) 

Disclaimer: The author(s) are solely responsible for the contents of the papers compiled 
in this book. The publishers or its staff do not take any responsibility for the same in any 
manner. Errors, if any, are purely unintentional and readers are requested to 
communicate such errors to the Editors or Publishers to avoid discrepancies in future. 

All rights reserved. No part of this publication may be reproduced, stored in a retrieval 
system or transmitted, in any form or by any means, electronic, mechanical, photo-
copying, recording or otherwise, without the prior permission of the Publishers & Author. 

Printed & Bound in India 

VSRD ACADEMIC PUBLISHING 
A Division of Visual Soft India Pvt. Ltd. 
 
REGISTERED OFFICE 
154, Tezabmill Campus, Anwarganj, KANPUR–208003 (UP) (IN) 
Mb: 99561 27040, Web: www.vsrdpublishing.com, Email: vsrdpublishing@gmail.com 
 
MARKETING OFFICE (NORTH INDIA) 
Basement-2, Villa-10, Block-V, Charmwood Village, FARIDABAD–121009 (HY)(IN) 
Mb: 98999 36803, Web: www.vsrdpublishing.com, Email: vsrdpublishing@gmail.com 
 
MARKETING OFFICE (SOUTH INDIA) 
340, FF, Adarsh Nagar, Oshiwara, Andheri(W), MUMBAI–400053 (MH)(IN) 
Mb: 99561 27040, Web: www.vsrdpublishing.com, Email: vsrdpublishing@gmail.com 



P R E F A C E  

It is my esteemed pleasure to place the book Research 
Methodology in Social Science Research among the 
students and readers. After the economic liberalisation, 
business community in India is facing multifaceted 
challenges while taking their decisions. The complexity 
and competitions in business management have compel 
us to take our decisions on scientific basis. Hence, there 
is need for use of research techniques in solving our day 
to day business or society problems. So there is a need for 
University and Industry interactions to find a batter and 
feasible solution to this problem. Keeping this in view, 
research is one of most common academic syllabus in all 
Universities and Colleges for post graduates, research 
scholars. This book is intended to provide students with a 
minimum and comprehensive course of study in Research 
Methodology. It is also true that without proper 
understanding of the concept of different aspects of 
research methods, one will have difficulty in 
understanding and resolving problems and formulating 
appropriate decisions.  

The present book is a step by step approach to 
understand various process of research methodology 
through highlighting the theoretical framework and 
practical aspects. The contents of the book are divided 
into eight chapters. The materials and discussions in the 
book have been presented in a highly organised and lucid 
manner and the book provides a clear and detailed 
analysis of various issues in research methodology.  

The book will be very useful to B.Com.(CBCS), BBA, 
M.Com, M.B.A, M.Phil., Ph.D in commerce, Management 
and other social sciences, preparation of UGC-NET 



examination and other competitive examination of Indian 
Universities and Management Institutes across the 
country. 

I am highly indebted to all those authors who valuable 
thinking and views have helped me to complete this book 
in time and also friends and colleagues from academics 
and corporate sectors for their helpful comments and 
suggestions. I also thankful and express my deep sense of 
gratitude to my teacher Dr. Abhaya Kumar Panda for his 
constant support and appreciate encouragement my wife 
Mrs. Arpita Kundu to complete the endeavour. Last but 
not least, I appreciate the complete cooperation of VSRD 
Academic Publishing (A Division of Visual Soft 
India Private Limited) for publication of this text book 
with a very short span of time. 

I invite reader’s suggestions and feedback, if any, as it 
would offer us an opportunity to enrich this work further 
(kumarsanjeebdey@yahoo.co.in). 

 Dr. Sanjeeb Kumar  Dey 

 

  



A B O U T  T H E  B O O K  

Selection and application of appropriate research 
methodology is prerequisite for any research study. This 
text book “Research Methodology in Social Science 
Research” is a comprehensive and systematic book 
especially written for post graduate students and 
research scholars of all Indian Universities and Colleges. 
This book provides a thorough understanding of all the 
concepts and techniques of research methodology in a 
simplest and step by step manner. It includes eight 
chapters covering basic of research methodology, 
research problems and design, sampling techniques and 
scaling, data collection methods, editing and tabulation, 
testing of hypothesis, report writing.   

Key features of this issue are: 

 Condensed and precise contents for B.Com (CBCS) all 
Indian Universities 

 Thorough and step by step understanding of research 
methodology 

 Examination and Application oriented approach 
 Essay type and MCQ for different examinations 

including M.Com/MBA/UGC-NET and other 
professional courses. 
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