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PREFACE

Nowadays significant changes can be seen in the
present generation of young children. These changes
can be found in their thinking, attitude, perception,
personality and value domain and the same can be
attributed to their exposure to electronic media which
comprises of mainly TV and Internet. The readers
should not form an impression in their minds that
electronic media per-se is bad or technology is harmful.
On the contrary, such technological advancements are a
boon for the society, however the problem is in the
content which the children enjoy watching; daily soaps,
(even commercials) etc. which are not suitable for
viewing by children. They not only watch them actively
but are in turn affected by their content.
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