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PREFACE

With the help of this Handbook of SPSS, you would be
able to learn the fundamental concept of Research and
SPSS quickly and painlessly, provided that you have
some background knowledge of statistics. SPSS is not
hard to use, and we can explain the basics of SPSS via
this book without any fuss. In our experience,
professional people dislike spending large amounts of
time learning computer applications. We believe that
most SPSS manuals are far more cumbersome than they
need to be. Learning SPSS with more conventional
manuals is time consuming and quite an ordeal.

This book i1s designed to make things simpler and easier.
The contents of the book take you into deep dive into
fundamental and advanced concepts of SPSS in an
instant manner. The contents and presentation of the
book are greatly designed improved by considering the
tests carried out via feedback from research scholars and
students in learning SPSS and implementing test results
on data.

The Book is intended for a wide range of audience which
include graduate and post-graduate students, academic
researchers, industry R&D cells and engineers as a base
and excellent source of information regarding SPSS to
learn tool in comprehensive and easy manner.

Structure of Book: The book has total of 6 Chapters



covering the aspects of SPSS: Introduction to SPSS, Basic
Statistical Concepts, Descriptive Statistics, Comparing
Means: One or Two Samples t-Tests, Comparing Means:
Analysis of Variance and Chi Square Test of
Independence for Discrete Data.

425 Dr. Inderpal Singh
25 Anand Nayyar
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