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P R E F A C E  

This book provides an inclusive wide-ranging and genuine text on micro 
macro aspects of managerial economics. Managerial economics, meaning the 
application of economic methods to the managerial decision-making process, 
is a fundamental part of any business or management course. It has been 
receiving more attention in business as managers become more aware of its 
potential as an aid to decision-making, and this potential is increasing all the 
time. Essentials of Managerial Economics for Business are an innovative text 
designed specifically for students in business education programs. It provides 
a comprehensive yet accessible introduction to the key economic issues 
relevant to present or future business decision-makers. Reflecting the 
requirements of globalization, the content is international in scope and is 
applicable worldwide. 
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